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Marketing Research
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Discuss the importance and limitations of
Marketing Research. How does the Marketing
Research differ from Market Research ?
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Marketing  Research is undertaken to
understand marketing problem better. In the

light of this statement discuss the various
steps involved in effective marketing research.
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Explain the different methods of Research.
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What is meant by Research Design ? Explain
its objectives and types.
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What are the factors influencing organisation
of Marketing Research Activity ?
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Explain the specialised areas of application of
Marketing Research.
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What do you mean by ‘Sampling Theory’ ?
Describe the specialised techniques of
sampling. :
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Write a note on ‘Motivation Research’.
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What is ‘Product Research’ 2  State its
objectives and process.

3r9ar / OR

269_JDB_X_(4) (Turn Over)



(4)
‘fam Wy’ W uw feomft fafEg

Write a note on ‘Advertising Research’.
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